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We create f T z
a ue for our customers

G[Obal Our M&A practices are
Opportunistic

Execution

Our culture is
Values Based ° T —
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ADOUIGY G

@ CVG - A leading supplier of fully-integrated system
solutions for the global commercial vehicle market

WIRE HARNESSES & CAB STRUCTURES MIRRORS, WIPERS
SEATING PANEL ASSEMBLIES TRIM & PANELS & CONTROLS
MNAToNAL SERTING % TRIVI SYSTEMS ‘ ;
KAB/Seating FinishTEK" Mayflower / e
Bastrary ConforrTERC e >
STRATOS -
CiEB. -

42%

Percentages shown based on 2012 Revenues ONE VISION MADE OF MANY
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DOMESTI
Alabama
Arizona
Georgia
llincis
Indiana
lowa
Michigan
North Carolina
Ohio
Oregon
Tennessee
Virginia

TEDMATIOIN A
INTERNATIONAL

Australia

China

Czech Republic
India

Mexico

Ukraine

United Kingdom

ADOUIGY G
= Il SIS e ™ AR

Global Footprint
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Strategic Initiatives

Diversify: Products | Customers | Geography | Markets
Product Development and Marketing
Opportunistic M&A
Organic Growth

- Qutcomes
e Industry Leadership

* Increase Shareholder Value

éoﬁmclclal V‘ohlcle Group, Inc. Value Creanon

World Class Talent

Operational Excellence

Build on Current NA Truck Position

ONE VISION MADE OF MANY
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Customer Focus
@ New organizational structure focused on global end markets:

— Truck and Bus — Patrick Miller

— Construction, Agricultural and Military — Kevin Frailey

— After Market — Timo Haatanen

@ Each President has global responsibility and accountability from
product design through sales

@ Each customer has single CVG path for all products

ONE VISION MADE OF MANY
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Geographic Diversification

North America Europe Asia
. 9% _

S~~~

@ Focused growth outside of North America

Percentages shown based on 2012 Revenues ° oy eyt oo
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End Market Diversification

@ Drive balance through aggressive
development of all markets

' 2 . S ) Wt
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HEAVY TRUCK CONSTRUCTION AM & OE OTHER BUS MILITARY AGRICULTURE

SERVICE
o ONE VISION MADE OF MANY
Pecshe Bemots prochcts

Percentages shown based on 2012 Revenues
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ADOUGY.

Customer Diversification

@ Goal — Balance our
customer base across
a variety of markets,
products and
geographic regions

Percentages shown based on 2012 Revenues ONE VISION MADE OF MANY
people brands producls
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Technology Leader - Electrical
Low-Cost Mold Technology:

Hybrid Power System Cables Molded Wire Harness

@ Heavy-gage cable crimp and sealing @ Current wire harness over-mold tool
methods to eliminate high development process is expensive and
resistance/high heat in the crimp. time consuming. CVG methodology

reduces time and cost substantially.

@ For use in various Hybrid and _ _
Electric Drive construction @ The demand of over-mold wire harness is

equipment applications. increasing due to benefits of
environmental protection, ease of
assembly, warranty reduction.
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Technology Leader — Seats

Vocational (Good)
Entry Level Highway

Highway (Better) Highway (Best)
Option High Option Content

The Ensign
95 Base

Proven Durability
Market Leader

The Admiral
HP Base
Best-In-Class Ride
High Feature Content
Proven Durability

The Commodore
HP Base
Best-In-Class Ride
Proven Durability
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Financial Overview
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[AINOVERVIEW,

g

EINAnc

Revenue Trend
Net Sales s

242,745 204,824 173,357
Q2 Q3
2012 201 3

@ Revenue Trends have been mostly negative since early/mid 2012
@ 02 2013 Uptick — modest recovery in Truck/Construction

o ONE VISION uneorm ANY
Pophe aocs Ooe prodhucts
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EINancialtUVverview

Why Downward Trend?
Global Truck and Construction Sales «ows -
201 2 201 3

@ Truck & Construction End Market Build Level Declines
@ 0EM Truck Sales down 24% from One Year Ago
@ Construction Sales down 31% from One Year Ago

ONE VISION MADE OF MANY
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EINanciaifOvVerVIeEW
Profit Performance Improving
Sales | Adjusted Operating Income’

Q3 Q4

100.000

Q2

2012

@ Upward Trend in Recent Quarters
@ Positive Momentum
@ Still short of our target 01% levels

‘Adusted Operating Income excludes: Long-lived assel impairment, goodwill and intangible assel ONE VISION MADE OF MANY
imparment, restruchuring charges, gam on sale of long-lived asset, executive leadership change pecpe Seanchs prccH
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EINancia

Longer Term CVG Foundation Strong
Sales | Adjusted Operating Income*

) 02 0 o o™ 02 e o o Q2 0 ™ 1 02 03 Q4 01 02 03 o gt Q2 03 4 gf 02 03 o o Q2

2006 2007 2008 2009 2010 2011 2012 2013

Peak Historical Build off of our 13
Margin Era quarters of improvement

lad Operating Income exciudes. Long-lived assel impaiment, goodwill and

Actic 1o ta
ntangible asset impainment, restructuring charges, gain on sale of long-fived assel 17 o ONE VISION MADE OF MANY
J dership change i o oy



EINANGIAIOVerview

Capital Structure Overview

@ Cash
— $64.9 Million (6/30/13)
@ Senior Notes
— $250 Million
— 7.875%
— Due 2019
@ Revolver (ABL)
— $37.2 Million (6/30/13) borrowing availability
@ Not expected to Trigger Maintenance Covenants in 2013
— With >$100M in Liquidity — Our Capital Structure is Strong

ONE VISION MADE OF MANY
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EinancialrOVverview
In Summary

@ Top line has trended with markets — OEM dependent

— New business (nearly $75M of new awards annualized since 2010)
— Focus: AM & OES

@ Margin trend to industry leadership

— Focus: Build off of recent trends towards peak levels
@ Maintain strong capital structure

— QOver $100M in liquidity with no maintenance covenants

@ Target: Industry Leadership
— Operating margin %
— RONA/ROIC
— Leverage ratio

— Total shareholder returns o ONE VISION MADE OF MANY

people brands producls



Questions?
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33109 630/09 930,09 12/3109

e I S S ST
33110 6301083010 1231110

(In Miliors) 33106 6/30/06 5/30/06 12/3106) 33107 630/07 %3007 12/3107] 3/3108 63008 93098 12/3108
Operating Income $ 255 § 268 § 274 S 1785 W06 S 08 S 28 § 47|S NS5 § 63 § 05 S (2007 S (184 S (222) S (78 S (h2/S 36 § 26 § 51 § 54
Long-lived asset imgairment . . . . . . . . . . . . a4 . 138 . . . .
Goodwill and intangitle asset mparment - - - - - - - - . - . 2075 70 - 231 - - - -
Restructuring charges . . . . . 10 02 02 . . 17 02 17 . 14 02 02
Gain on sale of long-lived asset - - - - . . . - (8.1) . - -
Bmcutive kp,“)mmm Q—.,pm . . . . . . . . . . . . . . . . . . .
$ 255 § 268 § 274 § 178|/S W06 § 18 S 30 § 49|55 54 § 63 § 05 § (RS (67 S (11§ S (78 S (2§|S 36 § 40 § 53 § 55

* Adusted Operating Income

33141 6B0AT_ 9/30/11 1231/11] 33112 630/12  9/Q30/12 12/31/12] 3/31/13 _ 6/30/13
S 815 1135 1355 161]S 185 S 190 S 89 S (23[S (03 S 21
03 02 - 0.1 - - - - - ;
- - - - - - - . - 25
S 84 5 116 S 135 5 182|S 185 S 190 S 89 S (23)|S (03 S 48

Source: Company filings
*Adjusted Operating Income excludes: Long-lived asset impairment, goodwill and intangible asset impairment, restructuring charges, gain on sale of long-lived asset, executive leadership change
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